Resources

Visual Meetings, David Sibbet
Visual group processes and template use

Graphic Facilitation, David Sibbet
Fundamentals of using visuals to facilitate

Back of the Napkin, Dan Roam
Simple visual problem solving techniques

Unfolding the Napkin, Dan Roam
Workbook to practice visual problem
solving techniques

Draw Forth, Jeannel King
Template design and usage

We've Got to Start Meeting Like This,
Dana Wright

Visual methods for working desired
outcome and approach design
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